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Global 

 
• Over 10,000 units 

• Over 200 million customer visits 

per week 

• Over 2.2 million associates 

• FYE12 sales of $444 billion 

• Walmart & Walmart Foundation 

donated $958.9 million in cash 

and in-kind contributions for 

FYE12 

• 69 banners  

• 28 countries 

 

Canada 

 
• FYE13:  380 stores 

• Over 1 million customer visits per 

day 

• Approx 90,000 associates 

• Over $15.4 billion in payments to 

Canadian suppliers and service 

providers (2011) 

• Raised and donated over $25 

million (2011) 

• 2 banners:  Walmart and 

Walmart SuperCentre 

Walmart by the numbers 
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“We’ve done all of this [sustainability] because it is 

the right thing to do for the generations that will 

follow us. But sustainability is also the right thing to 

do for our business. 

 

Every time we cut back on packaging or fuel or 

electricity, we save money. Every penny we save 

adds up for our customers, our shareholders and 

our future. 

 

This really is the EDLC model.” 

 

   Mike Duke 

   President and CEO 

   Walmart  
     Global Sustainability Milestone Meeting,  

     April  2012 
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Grow 

Sales 

Operate for 

Less 
Buy for  

Less 

Sell for 

Less 

Saving people money 

so they can live better. 

Sustainability contributes to the productivity loop 
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To be supplied 100% 

by renewable energy 

To create zero waste 

To sell products that sustain 

people and the environment 

Walmart’s broad sustainability goals 
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Improve the 

sustainability of our 

Ag supply chain 

Remove 20 mmt of 

GHGs from our 

supply chain 

Reduce waste in 

stores and 

distribution centers  

3 1 

4 

Reduce reliance on 

fossil fuels & develop 

renewable energy 

sources 

2 

5 Develop an index to 

provide transparency 

for decision making 

Sustainability priorities 
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Sustainability 360 
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REDUCING FOOD WASTE 
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Two sides of reducing food waste  

Before customer shop 
 

• appropriate purchasing 

• donations program 

• supply chain 

• store execution 
After customer shop 
 

• organics diversion 
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Food throwaway reduction goal 
 

• To reduce food waste in our emerging market stores and clubs by 

15% and in other markets by 10% by December 31, 2015 

 

 

Emerging Markets 

 
• Argentina, Brazil, Central America, Chile, China, India, Mexico 

  

 

Other Markets 

 
• Canada, Japan, US, UK 

 

 

Before customer shop:  stocking less 
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Before customer shop:  donations 
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www.WalmartCSR.ca 
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