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Executive Summary 

The cannabis industry shares clear similarities with agriculture, food, tobacco and pharmaceuticals: it is 

grown as a crop, may be consumed as a food or ingredient, often inhaled as smoke or vapour, and is a 

psychoactive drug. As Canada moves towards legalizing recreational cannabis, this paper proposes a 

common framework that businesses operating in this emerging industry can utilize to mitigate the 

myriad of risks that they face. The framework provides a means to guide dialogue and debate on 

factors that will impact all industry stakeholders, including the wider public.  

The financial and fiduciary risks faced by businesses, the speculative risks faced by investors, and the 

risks of unintended consequences impacting users and public alike is heightened by Canada being the 

first federated country to legalize recreational cannabis top down. Decisions at the federal, provincial 

and territorial level are occurring simultaneously. However, due to the Canadian constitution dividing 

functional aspects of implementation between the three levels of government, many of these 

decisions are not occurring in unison. Disjointed decisions will inevitably result in businesses operating 

in a complex, tumultuous environment, at least in the short to medium term. Introduction of “after the 

fact” policies and regulations are forcing businesses to re-engineer their business models.  

To mitigate risks and succeed in the tumultuous environment that typifies emerging industries, 

businesses must possess the ability to quickly respond to market conditions effectively and efficiently. 

To achieve this, they need to implement documented, auditable and sustainable processes that focus 

on: 

 Consumer safety, 

 Traceability and transparency along the value chain, and 

 Product security. 

The paper discusses these issues that will be a central part of the dialogue surrounding the legalization 

of recreational cannabis in Canada. It also discusses economic and financial aspects that are currently 

being debated less, though will undoubtedly feature heavily in future debate. Unless the legal 

production, distribution and retailing of cannabis and its associated products are financially viable, the 

unintended consequence of legalized cannabis could be the sustainment (potentially even expansion) 

of the black market.  

For reasons cited in the report, the Canadian cannabis industry needs to take a collaborative approach 

towards creating and sustaining market-driven value chain relationships. This will enable businesses to 

1) identify where risks exist, 2) determine how to manage and control those risks, and 3) deliver the 

required controls to mitigate said risks. Businesses that adopt the collaborative value chain approach 

will be better able to lower risks, reduce operating costs, optimize market opportunities, and increase 

margins in ways that are not otherwise possible.  

Taking a collaborative approach will also enable individual cannabis businesses to present a unified 

voice, to help counter pressures that will inevitably be placed on them by regulators, consumers and 

large scale retailers. 
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1 Introduction 

This paper discusses consumer safety and value chain transparency issues that are a central part of the 

legal cannabis debate. It also discusses economic and financial aspects that are currently being 

debated less, yet will undoubtedly feature seriously in future dialogue. Unless the legal production, 

distribution and retailing of cannabis and its associated products are financially viable, the unintended 

consequence of legalized cannabis could be the sustainment (potentially even expansion) of the black 

market.1 

The authors propose a common framework as a means to guide dialogue and debate about consumer 

safety, value chain transparency and economic viability – each of which will impact all stakeholders of 

the legal cannabis industry. 

The recreational cannabis industry shares clear similarities with agriculture, food, tobacco and 

pharmaceuticals: it is grown as a crop, may be consumed as a food or ingredient, often inhaled as 

smoke or vapour, and is considered a psychoactive drug. Policy makers and regulators will primarily 

focus on the control and enforcement aspects of public safety and health. Businesses will primarily 

focus on increasing profitability by more efficient production, streamlining value chains to lower costs, 

mitigating business risk, and leveraging commercial advantage through the development of unique 

proprietary products.2 

The legalization of cannabis in Canada is following a different route compared to countries such as the 

Netherlands, or US states such as Colorado.3 In Canada, legalization (anticipated on July 1, 2018) is 

being implemented at the national level, within a relatively short timeframe. The Canadian 

constitution separates federal and provincial responsibilities in a 

manner which divides functional aspects of implementation, and 

makes the transition to a legal recreational cannabis industry 

arguably more complex than elsewhere. A mix of jurisdictions 

gives rise to potentially unexpected outcomes (and consequently 

risk) from business, legislative policy and consumer perspectives.  

2 Perspective on the Cannabis Value Chain 

Every business succeeds by creating greater value than its costs, while simultaneously delivering value 

to customers. Fundamental elements for sustainable competitive advantage are: 1) a strategic 

business orientation focused on delivering customer value, 2) operating within a value chain that is 

responsive to the needs and wants of the final consumer, and 3) strictly adhering to regulatory 

requirements. This is particularly true in the unpredictable commercial environment that exists for 

cannabis at this time.  

Every business operates within at least one value chain. An industry comprises multiple value chains. 

Therefore, the determinants of commercial success for legal cannabis can be viewed from a market-

driven, value chain perspective. How the chain operates from a systems perspective will strengthen or 

weaken a cannabis business’s ability to profit from satisfying consumer demands ahead of its 

competitors.  

A mix of jurisdictions gives rise to 

potentially unexpected outcomes 

(and consequently risk) from 

business, legislative policy and 

consumer perspectives. 
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A value chain contains three sub-systems: 1) physical products and technologies, 2) communications 

and information, and 3) governance of external (e.g. regulated) and internal (e.g. contracted) 

relationships. How these sub-systems operate and interact can impact a business’s competitiveness. 

These factors apply whether the value chain comprises separately-owned businesses or a single, 

vertically-integrated business.a  

Understanding the issues and challenges facing the legal cannabis industry begins by recognizing the 

components and interactions of individual businesses in their value chains that they can exploit to their 

commercial advantage.4 This includes the ability to respond to a changing business and regulatory 

environment by implementing good management practices, protocols and processes that 1) drive 

continuous operational improvements, and 2) promote effective and efficient information 

management and communication.  

The latter is critical to supporting the value chain transparency needed to meet compliance standards 

proposed by the Canadian federal and provincial governments.5  Figure 2-1 below presents a simplified 

view of the cannabis industry value chain. 

Figure 2-1: Cannabis Value Chain 

  

In Canada, the legalized production of recreational cannabis and associated products will be an 

emerging industry for years. The key factors that typify emerging industries are:6 

1) Lack of reliable, relevant and readily accessible information;  
2) Lack of market orientation and consumer understanding; and 
3) Lack of cooperative behaviour between businesses. 

                                                           
a Value chains vary in terms of structure and operating mode. There are four categories of value chains that exist in an 
industry: fragmented, cooperative, coordinated and collaborative. A “collaborative” value chain enables involved 
businesses to create sustainable competitive advantage in unique ways: Gooch, M., Felfel, A. (2008); Gooch, M., 
Marenick, N. (2012); Sterling, B. et al. (2015). Spekman, R. E., Kamauff Jr, J. W., Niklas, M. (1998). 
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Emerging industries are often also buffeted by changing government policies, legislation and 

regulations. This can lead to waste, excess and delays, characterized by resource deficiencies, 

ineffective reporting and management systems, and risky capital investments. A business’s ability to 

manage the value chains in which they operate can be severely challenged.7 This results in an 

inefficient industry, with resultant loss of vitality and viability.  

Businesses possessing more efficient and adaptive operations can aggressively pursue weaker 

competitors – resulting in significant consolidation and further upheaval that typifies emerging 

industries. One example of this is the evolution of the 

downloadable music industry, which went from entrepreneurial 

start-ups, to litigation surrounding Napster and other 

companies, to the huge commercial success of iTunes, Spotify, 

and others. In natural health, the tea tree industry went 

through a similar evolution – with initial investments returning 

little if any profit for early, speculative investors. The 

speculative nature of investments in the Canadian cannabis 

industry is being heightened by rapidly evolving federal and provincial government regulations forcing 

“after the fact” changes to business models and strategies.  

In food and pharmaceuticals products, safety programs, traceability and continuous improvement 

processes are essential to mitigating risk, including the prevention of harmful usage. The consumer 

safety and public health requirements placed on the cannabis industry will be substantial. They may 

include creation and enforcement of regulations concerning psychoactive component concentration 

levels, dosages, purity/quality, process controls, packaging and labelling. Businesses will also have to 

prove themselves capable of meeting comprehensive recall protocols. 

These factors will drive businesses to develop systems that are harmonized with common, recognized 

standards that encompass the value chain, and that are verifiable and enforceable. Having such 

systems will enable businesses to mitigate regulatory risks, by focusing their resources on eliminating 

repetition, delays, redundancies and data errors. Common requirements and protocols also make 

sense for regulators and consumers.8 

For reasons described in the next sections, international standards are the benchmark against which 

safety and traceability should be viewed. These empower businesses to verify and validate 

performance from a global best-in-class perspective, with third 

party audits assuring stakeholders of a business’s integrity and 

professionalism, while driving continuous improvements in 

business practices. 

International standards are the 

benchmark against which 

safety and traceability should 

be viewed. 

The speculative nature of 

investments in the cannabis 

industry is being heightened by 

rapidly evolving federal and 

provincial government regulations 

forcing “after the fact” changes to 

business models and strategies. 
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3 Value Chain Traceability & Transparency 

Traceability is not about technology. Traceability is the systematic ability to access any or all 

information relating to that which is under consideration, throughout its entire life cycle, by means of 

recorded identifications.9 How a value chain is structured will govern the effectiveness of the 

technologies implemented by businesses that are intended to 

provide transparency and drive better decision making.10 This is 

because the effectiveness of any information system and the 

commercial value it can deliver is determined by its interaction 

with individual functions and processes occurring within and 

between companies that form a value chain.11 The structure and 

capabilities of a value chain will directly impact a business’s ability to profit from traceability and 

related information systems.12   

Devising purposeful traceability requires an ability to access information that is relevant to the product 

in a timely way. The information must clearly be reliable and, as our definition states, readily 

accessible. Consider these the “3Rs” of traceability. They are the basis on which traceability is built, 

and the factors required to monitor product quality and safety.13 The 3Rs also provide businesses with 

the tools to utilize key information to drive process improvements, adapt to customer/consumer 

demands, and meet regulatory requirements.14  

There are clear similarities between the cannabis value chain and the Canadian food system, including 

the operation of greenhouses for production and the use of products for food ingredients. The 

cannabis industry can therefore utilize already existing 

traceability and food safety programs. This includes CanadaGAP,b 

a national safety program for companies operating in the 

produce industry. The program would be a useful starting point 

for cannabis value chain dialogue, since it incorporates Good Manufacturing Practices (GMPs) and 

Hazardous Analysis and Critical Control Point (HACCP) protocols. GMPs are an important part of 

pharmaceutical quality and safety programs. CanadaGAP guides best practices of effective supplier 

management and product traceability, and is aligned with international protocols and standards, 

including the Global Food Safety Initiative (GFSI).c  

3.1 Recalls 

Should questionable products find their way into the legal value chain, traceability is fundamental for 

enabling producers, brokers, distributors and retailers to segregate and withdraw potentially injurious 

products through recalls. The most common food recalls involve biological contamination, followed by 

foreign matter contamination.15  

Three recent recall examples illustrate the benefits of implementing recognized consumer safety and 

value chain traceability protocols for protecting the general population from unexpected 

                                                           
b http://www.canadagap.ca    
c https://www.mygfsi.com/ 

The structure and capabilities of 

a value chain will directly 

impact a business’s ability to 

profit from traceability and 

related information systems. 

The cannabis industry can utilize 

already existing traceability and 

food safety programs. 

http://www.canadagap.ca/
https://www.mygfsi.com/
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contamination. Two of the examples pertain to products sold through the Liquor Control Board of 

Ontario (LCBO).16 

In 2016, a flour processor recalled 4.5 million kilograms of flour that was linked to an outbreak of E. 

coli. The flour sold at approximately $1.15/kg, resulting in over $5 million in direct recall costs. Indirect 

recall costs have no finite period and are more difficult to estimate. These include litigation costs, fines, 

lost sales and stock market value, loss of brand equity, loss of company and industry reputation, and 

brand avoidance by consumers. These are effects which last for years.17  

In 2017, alcohol (another rigorously-controlled consumer product) was recalled twice from LCBOd 

stores and warehouses:  

 In March, a production batch of Georgian Bay vodka was bottled and labelled before it was 

diluted, resulting in a product that was 81% alcohol by volume, compared to the 40% alcohol 

by volume indicated on the label.18  

 In May, Bombay Sapphire gin was recalled for the same reasons.19  

Both recalls occurred after product made it to store shelves; however, a solid traceability system 

enabled quick withdrawal of products. 

Preventing contamination, along with monitoring psychoactive 

ingredient levels and communicating safe use to consumers, is a distinct 

challenge facing the cannabis value chain – not least due to public 

health and consumer safety concerns. In addition, the benefits of 

consistent and harmonized safety and traceability approaches go 

beyond one stakeholder; they are experienced by all participants in the value chain. These benefits 

include the following: 

 Accreditation against a recognized standard reduces regulatory costs, by avoiding duplicated 

work and data recording; 

 Consistency in third party audits across stakeholders lowers transaction costs, whilst 

simultaneously improving response accuracy and timeliness – enabling businesses to mitigate 

financial and reputational risk;  

 Strengthens Canadian business opportunities for improved access to global cannabis markets;  

 Reduces the cost of enacting recalls, if required; and 

 The Government of Canada recognizes the GFSI. This strengthens the consistency of regulatory 

response and delivers a common “thread” of consumer safety and protection procedures. It 

also reduces costly regulatory repetition, and further enhances retailer and consumer trust.  

 

                                                           
dThe LCBO is a legal retailer of alcoholic beverages in Ontario and one of the world’s largest distributors. It was 
recently approved as the authorized distributor and seller (including online) of legalized cannabis in the province of 
Ontario. 

Benefits of consistent and 

harmonized safety and 

traceability approaches go 

beyond one stakeholder. 
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4 Social License  

The term social license denotes the existence of stakeholders’ acceptance and support for a business, 

brand or entire industry. Traceability is vital to building stakeholder trust and brand credibility. 

Creating trust among commercial partners, consumers, the wider public, and those responsible for 

enforcing responsible production and consumption will be a challenging undertaking for the Canadian 

cannabis industry.  

Trust is an emergent property of human interaction, built through demonstrating character and 

competence.20 Competence speaks to a company’s capabilities and its results – things that are 

objective and measurable. Character is built by conveying to stakeholders a sense of integrity, proving 

a company's intentions to “do the right things,” and acting fairly.  

For example, how do the psychoactive characteristics of a brand of cannabis compare to a bottle of 

beer or glass of wine? Contextualizing information in a form to which consumers can readily relate is a 

basic aspect to building trust. It is also a fundamental requirement for mitigating risk.21 

Figure 4-1: Social License Built on Trust 

Stephen Covey 

Character often impacts people’s experience with a business and their perception of trust in a brand. 

In today's active social media environment, this often includes “referred” experience. A reasonable 

way to improve people’s experiences is by demonstrating transparency, integrity and openness about 

the business, its treatment of consumers, as well as displaying honesty and authenticity in how it deals 

with stakeholders.  
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This dynamic can now be seen at play in the global agriculture and food system. As noted by the 

Center for Food Integrity,e consumer trust in food companies is growing increasingly fragile, and tends 

to be inversely proportional to the size of the company.22 The decline in trust is not universal across all 

demographics, but it is particularly pronounced in those age and income groups that are targets for 

legal cannabis. A key demographic focus for recreational cannabis businesses, and one that heavily 

uses social media, is the 25- to 35-year old cadre. Thus, to build trust and brand loyalty, it will be 

crucial to pay particular attention to the influence of social media communications.23  

5 Assessing Commercial Capabilities 

The matrix presented in Table 5-1 illustrates four types of value chains, and the capabilities that each 

type of chain enables businesses to create in order to mitigate challenges and risks. The fewer of these 

capabilities a business possesses, the greater their exposure to risks associated with the potentially 

volatile operating environment that typify emerging industries.     

Table 5-1: Relationship between Value Chain Type and Risk Management Options 

 

Legend: 

 Green = Readily achievable 

 Red = Unachievable 

 Yellow = Less likely achievable 

As has been proven elsewhere,24 businesses that work purposely with other members in their value 

chain to drive market-focused innovation and create collaborative partnerships will possess the most 

viable, long-lasting opportunities for success. 

Using a collaborative approach will also enable individual cannabis businesses to present a unified 

voice, to help counter pressures that will inevitably be placed on them by regulators, consumers and 

large scale retailers. 

 

                                                           
e http://www.foodintegrity.org/  
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6 Conclusion  

The Canadian cannabis industry will likely remain in a state of flux for some time, and exhibits the 

characteristics of an emerging industry. This will influence businesses’ ability to profit from the 

production, distribution and sale of cannabis and associated products.  

The authors propose using a common framework to help businesses attain competitive advantage by 

viewing their operations and the Canadian cannabis industry from a value chain perspective. For 

reasons described above, the cannabis industry shares similarities with other industries – namely 

agriculture, food and pharmaceuticals. This enables individual businesses to build upon existing 

programs in those industries, such as CanadaGAP and GMP, to verify their compliance with 

government regulations, and meet commercial requirements placed upon them by individual 

customers.  

The application of consistent consumer safety standards and value chain traceability protocols 

provides businesses, partners, regulators and consumers with relevant, reliable and readily accessible 

information about cannabis products – information that can be trusted. This will be key to attaining 

and retaining the social licence required to address widespread concerns regarding the creation of an 

industry, the purpose of which is to profit from the supply of cannabis and associated products for 

recreational purposes.  

Traceability is not about technology, and traceability programs are not a “silver bullet.” Traceability 

flows from the creation of effective communication and information systems, and is a powerful tool 

for demonstrating businesses’ and an industry’s commitment to consumer safety and value chain 

transparency. When applied as part of an effective value chain 

system, traceability provides a practical and proven means for 

building brand loyalty, fostering commercial collaboration 

between businesses, and creating consumer preference. The 

protocols and practices that must exist for effective and efficient 

traceability to occur also enable businesses to drive continual 

improvements in operational performance. The same functions 

provide governments with the ability to enforce efficient and effective policy and regulatory oversight. 

Every business operates within a value chain(s). An industry comprises multiple value chains. How the 

value chain(s) is structured determines how effectively those businesses can compete and respond to 

consumer demands and regulatory requirements.  

Cannabis businesses need to embrace systemic (value chain) approaches to the market and consumers 

in order to maximize their commercial opportunities. Businesses that adopt this approach will be 

better able to mitigate risks, reduce operating costs, optimize market opportunities, and increase 

margins in ways that are not otherwise possible. In emerging industries, businesses possessing these 

capabilities can benefit from the extensive consolidation that invariably occurs. 

 

 

The protocols and practices that 

must exist for effective and 

efficient traceability to occur also 

enable businesses to drive 

continual improvements in 

operational performance. 
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In summary, for a cannabis business to strengthen its competitiveness and compete most effectively 

and efficiently, it needs to implement documented, auditable and sustainable processes that focus on: 

 Consumer safety, 

 Traceability and transparency along the value chain, and 

 Product security. 

The new cannabis industry needs to undertake a collaborative approach towards creating and 

sustaining market-driven value chain relationships. This will enable businesses to 1) identify where 

risks exist, 2) determine how to manage and control those risks, and 3) deliver the required controls to 

manage said risks. 

Taking a collaborative approach will also enable individual cannabis businesses to present a unified 

voice, to help counter pressures that will inevitably be placed on them by regulators, consumers and 

large scale retailers. 

 

 

 

 

 

 

Contact Information 

Corresponding author:  

Brian Sterling, SCS Consulting – (416) 402-4460 / brian.sterling@scs-consulting.ca  

 

Communication inquiries:  

Caroline Glasbey, Value Chain Management International – (416) 779-5294 / caroline@vcm-

international.com  

 

  

mailto:brian.sterling@scs-consulting.ca
mailto:caroline@vcm-international.com
mailto:caroline@vcm-international.com


2018 – The Year of Recreational Cannabis 
 

12 
 

7 Authors’ Bios 

Brian Sterling, P.Eng  

Brian is founder and President of SCS Consulting, an international management consulting company 

specializing in food industry issues of traceability and social license. Brian has recently been involved in 

leading investigations of the global legal cannabis market. Before SCS Consulting, he was the first 

President and Chief Executive Officer of Safe Food Canada (SFC), a not-for-profit organization 

dedicated to strengthening the quality and consistency of food safety training and education. From 

2013 to mid-2015, he was the Managing Director of the Global Food Traceability Center located in 

Washington, DC. 

 

Martin Gooch, PhD  

Martin is co-founder and CEO of Value Chain Management International, a global consulting company 

that helps businesses, primarily in the agricultural and food industry, enhance their long-term 

profitability and environmental sustainability. Martin has 30 years’ experience developing 

commercially successful value chain initiatives that have received domestic and international acclaim. 

Martin leads his interdisciplinary team to develop value chain alliances and forge innovative solutions 

that break through the status quo, by incorporating academically rigorous research, six sigma and lean 

concepts, and cross-functional alliances.  

 

Dan LaPlain  

Dan LaPlain, Senior Associate of Value Chain Management International, has a mechanical and 

production engineering background, with over 30 years’ progressive operations, quality and project 

management experience in a variety of industries. As a lean six sigma master black belt, he is a 

recognized expert in developing and delivering quality management and process improvement 

initiatives, with a specific focus on improving the performance of value streams and chains. Dan has 

led, coached or otherwise been significantly involved in over two thousand business and process 

improvement projects that have saved clients millions of dollars, reduced operating costs, and 

significantly increased customer satisfaction. 

 

George Mitges, P.Ag 

George is President of George Mitges and Associates, Inc., an Ontario-based agri-food consulting 

business. George’s management experience includes reorganizing, streamlining and strengthening 

operations through the development of cross-functional teams. Leading a number of organizations, as 

well as being a director on a number of professional boards, George has significant knowledge and 

experience in budgeting, governance, as well as the development and execution of strategic and 

marketing plans. George’s experience within the food manufacturing sector includes the 

implementation of process controls, such as HACCP, food safety protocols and dietary certifications.  



2018 – The Year of Recreational Cannabis 
 

13 
 

8 End Notes 

1 Hayes, M., McAthur, G. (2017); Confidential views of industry representatives (2017) 

2 Sterling, B., Gooch, M. (2013)  

3 Hoorens, S. (2017); Ontario Safety League (2017) 

4 Sterling, B., Gooch, M. (2013) 

5 Health Canada (2017); Government of Ontario (2017); Chapados, M. et al. (2017); Murphy (2017) 

6 Mowat, A., Collins, R., (2000)  

7 Gooch, M. et al. (2015)  

8 Bhatt, T. et al. (2017)  

9 Olsen, P., Borit, M. (2013) 

10 Sterling, B. et al. (2015)  

11 Sterling, B., Gooch, M. (2013); Bhatt, T. et al. (2017) 

12 Sterling, B. et al. (2015) 

13 Gooch, M., Bucknell, D., Sterling, B. (2015)  

14 Sterling, B. Gooch, M. (2013) 

15 Grocery Manufacturers Association (2011)  

16 Jeffords, S. (2017); LCBO (2017a) 

17 Kriven, S. (1995); Bakhtavoryan, R., Capps Jr., O., Salin, V. (2014)  

18 LCBO (2017b) 

19 CFIA (2017)  

20 Covey, S. (1989) 

21 Hayer, M. (2017); Anonymous (2017) 

22 Centre for Food Integrity (2016)  

23 Deloitte (2016)  

24 Sterling, B. et al. (2015) 

 

 

 

 

 

 

 

                                                           



2018 – The Year of Recreational Cannabis 
 

14 
 

                                                                                                                                                                                                 

Bibliography 

Alberta government (2017). Alberta Cannabis Framework and proposed legislation; Government of 
Alberta. Accessible from: https://www.alberta.ca/cannabis-framework.aspx  

Anonymous (2017). Confidential discussions with approximately 25 representatives of businesses 
operating in the cannabis industry, federal and provincial governments, industry organizations, and the 
medical industry. 

Bakhtavoryan, R., Capps Jr., O., Salin, V. (2014). The Impact of Food Safety Incidents across Brands: The 
Case of the Peter Pan Peanut Butter Recall; Journal of Agricultural and Applied Economics; Vol 46, Issue 
4, November 2014, pp.559–573. Accessible from: 
http://ageconsearch.umn.edu/bitstream/189073/2/jaae696.pdf 

BBC (2017). Canada Spends as Much on Marijuana as Wine; British Broadcasting Corporation. 
Accessible from: http://www.bbc.com/news/world-us-canada-42416763  

Bhatt, T., Gooch, M., Dent, B., Sylvia, G. (2017). Implementing Interoperability in the Seafood Industry: 
Learning from Experiences in Other Sectors; Journal of Food Science; Vol 82, Issue S1, August 2017, pp. 
A22–A44. Accessible from: http://onlinelibrary.wiley.com/doi/10.1111/1750-3841.13742/abstract  

Brubacher, J.R. (2011). Cannabis and Motor Vehicle Crashes; British Columbia Medical Journal (BCMJ); 
Vol 53, Issue 6, July – August 2011, pp.292. Accessible from: http://www.bcmj.org/council-health-
promotion/cannabis-and-motor-vehicle-crashes   

Centre for Food Integrity (2016). Inside the mind of Influencers –The Truth about Trust; Center for Food 
Integrity. Accessible from: http://www.foodintegrity.org/wp-
content/uploads/2015/11/CFI_PublicFacing_together_final.pdf  

CFIA (2017). Bombay Sapphire brand London Dry Gin may be unsafe due to high alcohol content; 
Canadian Food Inspection Agency (CFIA); May 3, 2017. Accessible from: 
http://www.inspection.gc.ca/about-the-cfia/newsroom/food-recall-warnings/complete-listing/2017-
05-03/eng/1493845425440/1493845428848  

Chapados, M., Gagnon, F., Lapointe, G., Tessier, S., April, N., Fachehoun, R.C., Samuel, O. (2017). 
Legalization of Non-medical Cannabis: A Public Health Approach to Regulation; Institut national de 
santé publique du Québec. Accessible from: 
https://www.inspq.qc.ca/sites/default/files/publications/2233_legalization_non_medical_cannabis_su
mmary.pdf 

Covey, S. (1989). Seven Habits of Highly Effective People; Free Press Publishing Company, Simon & 
Schuster. 

Deloitte (2016). Recreational Marijuana: Insights and Opportunities; Deloitte-Touche Tohmatsu 
Limited. Accessible from: 
https://www2.deloitte.com/content/dam/Deloitte/ca/Documents/Analytics/ca-en-analytics-
DELOITTE%20Recreational%20Marijuana%20POV%20-%20ENGLISH%20FINAL_AODA.pdf  

GMA (2011). Capturing Recall Costs; October 2011; Grocery Manufacturers Association, Covington & 
Burling LLP, Ernst & Young. Accessible from: http://www.gmaonline.org/file-
manager/images/gmapublications/Capturing_Recall_Costs_GMA_Whitepaper_FINAL.pdf  

https://www.alberta.ca/cannabis-framework.aspx
http://ageconsearch.umn.edu/bitstream/189073/2/jaae696.pdf
http://www.bbc.com/news/world-us-canada-42416763
http://onlinelibrary.wiley.com/doi/10.1111/1750-3841.13742/abstract
http://www.bcmj.org/council-health-promotion/cannabis-and-motor-vehicle-crashes
http://www.bcmj.org/council-health-promotion/cannabis-and-motor-vehicle-crashes
http://www.foodintegrity.org/wp-content/uploads/2015/11/CFI_PublicFacing_together_final.pdf
http://www.foodintegrity.org/wp-content/uploads/2015/11/CFI_PublicFacing_together_final.pdf
http://www.inspection.gc.ca/about-the-cfia/newsroom/food-recall-warnings/complete-listing/2017-05-03/eng/1493845425440/1493845428848
http://www.inspection.gc.ca/about-the-cfia/newsroom/food-recall-warnings/complete-listing/2017-05-03/eng/1493845425440/1493845428848
https://www.inspq.qc.ca/sites/default/files/publications/2233_legalization_non_medical_cannabis_summary.pdf
https://www.inspq.qc.ca/sites/default/files/publications/2233_legalization_non_medical_cannabis_summary.pdf
https://www2.deloitte.com/content/dam/Deloitte/ca/Documents/Analytics/ca-en-analytics-DELOITTE%20Recreational%20Marijuana%20POV%20-%20ENGLISH%20FINAL_AODA.pdf
https://www2.deloitte.com/content/dam/Deloitte/ca/Documents/Analytics/ca-en-analytics-DELOITTE%20Recreational%20Marijuana%20POV%20-%20ENGLISH%20FINAL_AODA.pdf
http://www.gmaonline.org/file-manager/images/gmapublications/Capturing_Recall_Costs_GMA_Whitepaper_FINAL.pdf
http://www.gmaonline.org/file-manager/images/gmapublications/Capturing_Recall_Costs_GMA_Whitepaper_FINAL.pdf


2018 – The Year of Recreational Cannabis 
 

15 
 

                                                                                                                                                                                                 

Gooch, M., Bucknell, D., Sterling, B. (2015). Comparative Analysis of Beef Traceability Capabilities and 
Practices in Australia and Ontario; Value Chain Management International. Accessible from: 
https://vcm-international.com/wp-content/uploads/2015/05/Comparative-Analysis-of-Beef-
Traceability-in-Australia-and-Ontario-May-2015.pdf   

Gooch, M., Marenick, N., Fewer, J.A., Arenburg, H., Phillips, K., Laplain, D., Dent, B. (2015). To 
determine how Nova Scotia’s lobster industry can increase its competitiveness and profitability – A pilot 
project. Accessible from: http://vcm-international.com/wp-content/uploads/2014/08/NS-Lobster-
Industry-VCA-January-2015.pdf   

Gooch, M., Marenick, N. (2012). Characterizing the Determinants of Successful Value Chains; Value 
Chain Management Centre, George Morris Centre. Accessible from: https://vcm-
international.com/wp-content/uploads/2013/04/Characterizing-the-Determinants-of-Sus-VC-
031912.pdf   

Gooch, M., Felfel, A. (2008). Characterizing the Ideal Model of Value Chain Management and Barriers 
to its Implementation; Value Chain Management Centre, George Morris Centre. Accessible from: 
https://vcm-international.com/wp-content/uploads/2013/04/Effective-VCM-+-Barriers-to-VCM-
Final.pdf  

Government of Ontario (2017). Consultation paper: Cannabis legalization in Ontario; Government of 
Ontario. July 12, 2017; Updated November 2, 2017. Accessible from: 
https://www.ontario.ca/page/consultation-paper-cannabis-legalization-ontario; 

Harris, K. (2017). Marijuana Use Down Among Minors, Up Among Older Canadians, Study Finds; 
Canadian Broadcasting Corporation. Accessible from: 
http://www.cbc.ca/beta/news/politics/marijuana-cannabis-minors-1.4454477   

Hayer, M. (2017). Cannabis Expert Calls for Independent Research Body as Canada Prepares for 
Legalization; Globe and Mail; December 29, 2017. Accessible from: 
https://www.theglobeandmail.com/news/british-columbia/cannabis-expert-calls-for-independent-research-body-as-
canada-prepares-for-legalization/article37452309/   

Hayes, M., McAthur, G. (2017) Personal marijuana grow-ops emerging as targets for organized crime; 
Globe and Mail; November 30, 2017. Accessible from: 
https://www.theglobeandmail.com/appview/news/investigations/marijuana-grow-ops-globe-
investigation/article37163121/ 

Health Canada (2017). Proposed Approach to the Regulation of Cannabis; Health Canada, Government 
of Canada. Accessible from: https://www.canada.ca/en/health-canada/programs/consultation-
proposed-approach-regulation-cannabis/proposed-approach-regulation-cannabis.html;  

Hoorens, S. (2017). The Future of Cannabis in the Netherlands; The RAND Blog, RAND Corporation; 
February 1, 2017. Accessible from: https://www.rand.org/blog/2017/02/the-future-of-cannabis-in-the-
netherlands.html 

HortiDaily (2017a). Tomato Greenhouse to Grow Organic Cannabis; HortiDaily, December 19, 2017. 
Accessible from: http://www.hortidaily.com/article/39963/CAN-(QC)-Tomato-greenhouse-to-grow-
organic-cannabis  

HortiDaily (2017b). Supreme Acquires 6 Acres for Indoor Cannabis Facility; HortiDaily, December 19, 
2017. Accessible from: http://www.hortidaily.com/article/39946/CAN-(ON)-Supreme-acquires-6-acres-
for-indoor-cannabis-facility    

https://vcm-international.com/wp-content/uploads/2015/05/Comparative-Analysis-of-Beef-Traceability-in-Australia-and-Ontario-May-2015.pdf
https://vcm-international.com/wp-content/uploads/2015/05/Comparative-Analysis-of-Beef-Traceability-in-Australia-and-Ontario-May-2015.pdf
http://vcm-international.com/wp-content/uploads/2014/08/NS-Lobster-Industry-VCA-January-2015.pdf
http://vcm-international.com/wp-content/uploads/2014/08/NS-Lobster-Industry-VCA-January-2015.pdf
https://vcm-international.com/wp-content/uploads/2013/04/Characterizing-the-Determinants-of-Sus-VC-031912.pdf
https://vcm-international.com/wp-content/uploads/2013/04/Characterizing-the-Determinants-of-Sus-VC-031912.pdf
https://vcm-international.com/wp-content/uploads/2013/04/Characterizing-the-Determinants-of-Sus-VC-031912.pdf
https://vcm-international.com/wp-content/uploads/2013/04/Effective-VCM-+-Barriers-to-VCM-Final.pdf
https://vcm-international.com/wp-content/uploads/2013/04/Effective-VCM-+-Barriers-to-VCM-Final.pdf
https://www.ontario.ca/page/consultation-paper-cannabis-legalization-ontario
http://www.cbc.ca/beta/news/politics/marijuana-cannabis-minors-1.4454477
https://www.theglobeandmail.com/news/british-columbia/cannabis-expert-calls-for-independent-research-body-as-canada-prepares-for-legalization/article37452309/
https://www.theglobeandmail.com/news/british-columbia/cannabis-expert-calls-for-independent-research-body-as-canada-prepares-for-legalization/article37452309/
https://www.theglobeandmail.com/appview/news/investigations/marijuana-grow-ops-globe-investigation/article37163121/
https://www.theglobeandmail.com/appview/news/investigations/marijuana-grow-ops-globe-investigation/article37163121/
https://www.canada.ca/en/health-canada/programs/consultation-proposed-approach-regulation-cannabis/proposed-approach-regulation-cannabis.html
https://www.canada.ca/en/health-canada/programs/consultation-proposed-approach-regulation-cannabis/proposed-approach-regulation-cannabis.html
https://www.rand.org/blog/2017/02/the-future-of-cannabis-in-the-netherlands.html
https://www.rand.org/blog/2017/02/the-future-of-cannabis-in-the-netherlands.html
http://www.hortidaily.com/article/39963/CAN-(QC)-Tomato-greenhouse-to-grow-organic-cannabis
http://www.hortidaily.com/article/39963/CAN-(QC)-Tomato-greenhouse-to-grow-organic-cannabis
http://www.hortidaily.com/article/39946/CAN-(ON)-Supreme-acquires-6-acres-for-indoor-cannabis-facility
http://www.hortidaily.com/article/39946/CAN-(ON)-Supreme-acquires-6-acres-for-indoor-cannabis-facility


2018 – The Year of Recreational Cannabis 
 

16 
 

                                                                                                                                                                                                 

Jeffords, S. (2017). Ontario government begins process to set up LCBO-run cannabis store; The 
Canadian Press; October 27, 2017. Accessible from: http://www.cp24.com/news/ontario-gov-t-begins-
process-to-set-up-lcbo-run-cannabis-stores-1.3652005 

Kriven, S. (1995). Business risks from food poisoning in food processing: The Garibaldi case. 
Agribusiness Review - Vol. 3, Paper 5, 1995. Accessible from: 
http://www.agrifood.info/review/1995/Kriven.html 

LCBO (2017a). Cannabis Updates; Liquor Control Board of Ontario (LCBO). Accessible from: 
https://lcbocannabisupdates.com/  

LCBO (2017b). LCBO recalls Georgian Bay Vodka; Liquor Control Board of Ontario (LCBO); March 2, 
2017; Accessible from: http://www.lcbo.com/content/lcbo/en/corporate-pages/about/media-
centre/news/2017-03-02.html  

McQuigge, M., Ligaya, A. (2017). Health Canada Nearly Doubles Number of Marijuana Production 
Licences in Second Half of 2017; Canadian Press, The Star; December 20, 2017. Accessible at 
https://www.thestar.com/business/2017/12/20/health-canada-nearly-doubles-number-of-marijuana-
production-licences-in-second-half-of-2017.html  

Mowat, A., Collins, R., (2000). Consumer behaviour and fruit quality: supply chain management in an 
emerging industry. Supply Chain Management: An International Journal, Vol. 5 Issue: 1, pp.45-54. 
Accessible from: https://doi.org/10.1108/13598540010312963   

Murphy, J. (2017). The Cops and Politicians Joining Canada’s Cannabis Industry; British Broadcasting 
Corporation; December 29, 2017. Accessible from: http://www.bbc.com/news/world-us-canada-
42285743  

National Academies of Sciences, Engineering, and Medicine (2017). The Health Effects of Cannabis and 
Cannabinoids: The Current State of Evidence and Recommendations for Research; The National 
Academies Press. Accessible from: https://doi.org/10.17226/24625   

Olsen, P., and Borit, M. (2013). How to define traceability. Trends in Food Science & Technology Vol 29, 
Issue 2, pp. 142–150 

Ontario Safety League (2017). Too Far Too Fast: How the federal cannabis agenda is putting public 
health and safety at risk; Ontario Safety League; September 2017. Accessible from: 
https://www.toofartoofastcanada.com/assets/too_far_too_fast_paper_v3.pdf  

Rotermann, M., Langlois, K. (2015). Prevalence and Correlates of Marijuana Use in Canada, 2012; 
Statistics Canada, Government of Canada; April 15, 2015. Accessible from: 
http://www.statcan.gc.ca/pub/82-003-x/2015004/article/14158-eng.htm  

Spekman, R. E., Kamauff Jr, J. W., Niklas, M. (1998). An Empirical Investigation into Supply Chain 
Management: A Perspective on Partnerships. Supply Chain Management; Vol 3, Issue 2, pp.53-67. 
Accessible from: http://www.emeraldinsight.com/doi/abs/10.1108/13598549810215379  

Statistics Canada (2017). A Cannabis Economic Account – The Framework; Statistics Canada, 
Government of Canada; November 21, 2017. Accessible from: http://www.statcan.gc.ca/pub/13-605-
x/2017001/article/54881-eng.pdf   

Sterling, B., Gooch, M. (2013). Traceability is Free: SGS Consulting and Value Chain Management 
international. Accessible from: http://vcm-international.com/wp-
content/uploads/2013/08/Traceability-Is-Free.pdf 

http://www.cp24.com/news/ontario-gov-t-begins-process-to-set-up-lcbo-run-cannabis-stores-1.3652005
http://www.cp24.com/news/ontario-gov-t-begins-process-to-set-up-lcbo-run-cannabis-stores-1.3652005
http://www.agrifood.info/review/1995/Kriven.html
https://lcbocannabisupdates.com/
http://www.lcbo.com/content/lcbo/en/corporate-pages/about/media-centre/news/2017-03-02.html
http://www.lcbo.com/content/lcbo/en/corporate-pages/about/media-centre/news/2017-03-02.html
https://www.thestar.com/business/2017/12/20/health-canada-nearly-doubles-number-of-marijuana-production-licences-in-second-half-of-2017.html
https://www.thestar.com/business/2017/12/20/health-canada-nearly-doubles-number-of-marijuana-production-licences-in-second-half-of-2017.html
https://doi.org/10.1108/13598540010312963
http://www.bbc.com/news/world-us-canada-42285743
http://www.bbc.com/news/world-us-canada-42285743
https://doi.org/10.17226/24625
https://www.toofartoofastcanada.com/assets/too_far_too_fast_paper_v3.pdf
http://www.statcan.gc.ca/pub/82-003-x/2015004/article/14158-eng.htm
http://www.emeraldinsight.com/doi/abs/10.1108/13598549810215379
http://www.statcan.gc.ca/pub/13-605-x/2017001/article/54881-eng.pdf
http://www.statcan.gc.ca/pub/13-605-x/2017001/article/54881-eng.pdf
http://vcm-international.com/wp-content/uploads/2013/08/Traceability-Is-Free.pdf
http://vcm-international.com/wp-content/uploads/2013/08/Traceability-Is-Free.pdf


2018 – The Year of Recreational Cannabis 
 

17 
 

                                                                                                                                                                                                 

Sterling, B., Gooch, M., Dent, B., Marenick, N., Miller, A., Sylvia, G. (2015). Assessing the Value and Role 
of Seafood Traceability from an Entire Value-Chain Perspective. Comprehensive Reviews in Food 
Science and Food Safety, Vol 14, Issue 3, May 2015, pp.205–268. Accessible from: 
http://onlinelibrary.wiley.com/doi/10.1111/1541-4337.12130/full  

http://onlinelibrary.wiley.com/doi/10.1111/1541-4337.12130/full

